Tom Gifford
tom@tomgifford.co.uk
tomgifford.co.uk
07780 991002
35 York Road
London N11 2TH

A senior integrated designer with
a wealth of experience in digital,
print and social projects. I have
the conceptual vision and technical
skills to create confident and
compelling work.

Tom Gifford Limited
Freelance Senior Designer
Mar 2016-Present

I’ve worked for a number of leading
London agencies and my core
expertise is in advertising, branding
and direct marketing. I’m articulate
and experienced at working closely
with clients and presenting work
at the highest levels.

Table19
Senior Creative Artworker,
May 2010-Jul 2014

I am also experienced at a
managerial level too, having led
a creative team of designers,
artworkers and copywriters.

BBC Audiobooks
Designer, Dec 2002-Jun 2005

Hogarth Worldwide
Creative Team Leader,
Oct 2015-Mar 2016
Hogarth Worldwide
Lead Designer, based at JWT
Aug 2014-Sept 2015

WDMP
Senior Creative Artworker,
May 2008-May 2010
Meteorite
Senior Creative Artworker,
July 2006-April 2008
Matthew Poppy Ogilvy
Artworker, Jun 2005-Jun 2006

SWAY plc
Designer, Jun 2001-Dec 2002
Computershare Document Services
Designer, Apr 1999-Jun 2001

Skills
Advanced:
InDesign • Photoshop
Illustrator • PowerPoint
Intermediate:
After Effects • Sketch • HTML & CSS
Education
The University of the West of England,
Bristol, 1995-1998
BA (Hons) Art & Visual Culture 2.1
Mid-Warwickshire College,
Leamington Spa, 1994-1995
BTEC Diploma Foundation Studies
The Trinity School,
Leamington Spa, 1988-1994
4 A Levels • 2 AS Levels • 8 GCSEs
Milverton Combined School,
Leamington Spa, 1981-1988
References
Clare Sanger Studio Director
& Founder, Hogarth Worldwide
clare.sanger@hogarthww.com
Tel. 0787 622 4153
Matt Broekhuizen CEO, Table19
matt.broekhuizen@table19.co.uk
Tel. 020 7089 1999
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City & Guilds: Brand Rollout & Marketing Materials
OLIVER
Helping OLIVER set up a brand new in-house design team
at City & Guilds. Working as a senior integrated designer,
I helped get everything up and running smoothly. I worked
across a range of print and digital marketing campaigns
along with events collateral. I also provided strategic and
executional support on guidelines, helping implement
the rollout of a new brand across the business.
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Bentley: New Flying Spur press ad & Porsche: Taycan Cross Turismo press ads
Keko London
Keko London specialise in marketing luxury brands to the modern affluent consumer.
As a freelancer, I’ve worked with them for a number of years, designing for social, print
and press ads primarily across their Bentley and Porsche accounts. For the Bentley New
Flying Spur campaign I was lead designer throughout, rolling out the concept across a
wide range of channels and formats from Instagram stories through to retailer toolkits.
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with

Sainsbury’s
Bank

Take control of your
year with our range of
award-winning products
sainsburysbank.co.uk
PA986129 BRI-002 12/2017

Sainsbury’s Bank: Rebrand
Table19
In late 2017, I helped rollout a new brand identity for
Sainsbury’s Bank across their entire range of marketing
materials. This was a large project, covering all instore
point-of-sale, leaflets, emails and other digital assets.
Working as part of a small team at Table19, we intelligently
applied Wieden + Kennedy’s new branding, evolving and
adapting it to ensure it worked successfully across a number
of different touchpoints.
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Shell: 2021 Formula E Interactive PDF Press Kit
Edelman
I was approached by Edelman to create an interactive
PDF for Shell’s 2021 Formula E Press Kit. In previous
years these had been printed documents, but in the
midst of the pandemic, Shell and Edelman were ready
to try something a bit different. I designed and built a
fully-interactive PDF from scratch, featuring video and
audio clips along with infographics and articles.
View the interactive PDF here >
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Lendlease: Elephant Park Branding
Katswhiskers
Whilst working for Katswhiskers, I was lucky enough
to get the opportunity to create both branding and
guidelines for Elephant Park, part of a multi-billion
pound Lendlease redevelopment of the former
Heygate Estate in Elephant & Castle. The construction
phase was already underway and I was tasked with
developing a more customer-facing brand that
would help Lendlease realise their ambitions
to create a real sense of place and community.
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Sainsbury’s: Delivery Pass Microsite
Table19
Full redesign of the Sainsbury’s Delivery
Pass microsite. Structurally, I was tasked
with simplifying the customer experience,
making the Delivery Pass offering simpler
to understand. At the same time, the look
and feel needed to be updated to reflect
Sainsbury’s new branding.
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Otto Quotes
A little personal project based on the seemingly
random and bewildering questions my son asks me
just as he’s falling asleep. I sourced imagery from
Unsplash and turned them into a small series
of Instagram posts.
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NowTV: Game of Thrones Season 8 CRM Campaign
Table19
Every now and again a dream project comes along. As a fan, I had great fun leading the
design of a large email-based CRM campaign for NowTV to tie in with the launch of the final
season of Game of Thrones. I designed a full suite of emails to run across a six-week period,
aimed at a range of customers from hardcore fans, through to people who knew even less
than Jon Snow.
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Ferratum: Annual Report 2016
Edelman Deportivo
Edelman tasked me with taking the lead design role on Ferratum’s 2016 Annual Report.
As a challenger brand in the traditionally conservative world of banking, Ferratum were
keen to have a more modern and personal feel to their materials. I developed and
presented a few rounds of initial design concepts so that we could establish a creative
route that would help them stand out, whilst also satisfying the formal structure
of the report. Once this creative template was in place, I then designed and artworked
the complete annual report through to its successful publication.
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Badger Tax
A short personal project about the pitfalls and misadventures
of an Englishman trying to learn Italian, I set out to illustrate
pairs of words which sound similar enough to each other in
Italian, but can have wildly different meanings. I was then
fortunate enough to be interviewed about the project on
FastCo.Design.
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Microsoft: Lumia Spring Campaign
J. Walter Thompson

No. 6

Internal manifesto posters to help launch a global marketing
campaign for Microsoft Lumia smartphones (formerly Nokia).

A personal project of typographic posters
illustrating Sister Corita Kent’s set of creative rules.
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Microsoft: Lumia Campaign Guidelines
J. Walter Thompson
Working very closely with the UK Brand Director, I both wrote and
designed a series of brand guidelines for Microsoft Lumia campaigns.
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3: Journalist’s Brand Pack
WDMP
Phone network 3 kept finding that their brand was being
incorrectly named in the media. Knowing that journalists
wouldn’t have the time to read a full set of guidelines,
I was briefed to produce a clean, one-page reference
to help clear up any confusion.
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Starbucks: Starbucks Rewards Press Ads
WDMP
Working closely with the art director, Jon Workman, I helped create a
series of press ads to launch the Starbucks Rewards CRM programme.
Taking its cue from the handwritten names on the takeaway cups, the
creative uses a calligraphic approach. Ruth Rowland who specialises
in hand lettering was commissioned to provide the illustration.
I designed the key visuals, before then artworking all subsequent
press adapts for national press.
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Ordnance Survey: Key Visual
WDMP
Whilst pitching for the Ordnance Survey business I created a
key visual illustration to help hold the campaign route together,
The concept was based around the idea of the Ordnance Survey
providing Great British Adventures. Working closely with the Art
Director under the constraints of pitch timings, the idea was to create a
Union Flag using geographical elements found on a typical map.
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Bainbridge Print: A2 Screenprinted Poster and Social Posts
Since 2013, I’ve been working with Bainbridge Print, producing materials for their annual
open printmaking exhibition. The aim is to raise awareness of the exhibition, and to
encourage printmakers to enter and submit their work. I had the idea of reversing the
title graphic, as printmakers are used to reading and working ‘back to front’. It has the
benefit of creating a striking visual that catches the eye, as well as being an in joke
that talks directly to the target audience.

